K I A   E.  J E F F E R S O N   (301) 974-9290
    kiajefferson@yahoo.com 

SUMMARY

Strategic Communications Professional with valuable experience implementing creative campaigns for a variety of organizational settings.   A visionary with the ability to create concepts and convert into relevant materials to increase audiences and build core brands.   Able to establish relationships with diverse groups from industry professionals to target audiences.  Detail oriented with an eye on achieving high impact messaging. Key skills include:



(  Media Relations/Program Publicity 

 (   Marketing    
   
                    (  Online Content / Social Media 
 
       (  Project Management


PROFESSIONAL EXPERIENCE
Creative Consulting, LLC   Laurel, MD                                                                                                                       2010 – Current 
Freelance Communications Specialist

Create innovative marketing/online content for clients - Isom Global Strategies, Media924 and Sister2Sister Magazine.
( Deliver compelling proposal copy that comply with requirements in the Government Request for Proposals (RFPs) process
( Analyze research findings to include in RFPs to illustrate scope of work, target audience and projected outcomes
( Develop creative briefs, marketing strategies, ad copy and tag lines for RFP use
( Solicit and conduct interviews with Subject Matter Experts (SMEs) as it relates to RFPs and various government projects

( Monitor page count and strictly adhere to RFP page count and proposal schedule
( Manage and update editorial calendar for social networking sites

( Research trends in the social marketing arena for multiple daily postings
( Interpret research findings for company use and client education

( Analyze key findings and trends to build business and client base

( Create compelling online content (articles, interviews, electronic photo galleries) for specialized audiences and topics 
VIACOM   Washington, DC









2007-2010
Web Content Publisher, BET Interactive 

Managed online program publicity content for most visited section of the site, ONTV/BET Shows, resulting in 1 million hits weekly.
( Successfully conceptualized and produced interactive feature content (electronic photo galleries, articles, trivia, polls, contests,

    blogs) to support BET programming online show pages and web originals, increasing ONTV site traffic by approximately 15%
( Established various partnerships (Mattel, UNCF, etc.) for promotions and new business co-branding opportunities
( Fostered cross-functional relationships with multiple departments, partners, and customers
( Produced programming schedule online, daily e-blast and display ads copy to increase viewer tune-in and build brand

( Coordinated all aspects of marketing and media outreach efforts (contests, new program launches, special events, e-blasts) 
( Trained staff members on how to build content including Content Management System (CMS) practices and procedures
( Managed ONTV site section by creating/executing/maintaining timelines for new projects, content deliverables and promotions
( Facilitated live chats with BET consumer fan base and BET talent group for BET.com branding efforts
( Contributed and entries to BET.com’s TV Blog “Prime Time Playback” using the pen name “TV Talker”
( Monitored online conversations across a variety of channels; develop and monitor social networking sites
( Researched and implemented cutting-edge web tools and mobile applications to enhance user experience
UNITED STATES PHARMACOPEIA (USP) Washington, DC





2004 – 2007
Communications Specialist, Office of Public Relations                                                                                    
Developed and implemented communications activities for global pharmaceutical standards setting organization.
( Promoted USP’s services and products (trainings, laboratories, global outreach efforts, publications, etc.)
( Tracked, monitored and analyzed all media efforts (press releases) for department data and status reporting purposes

( Wrote and posted content in company’s e-newsroom / media center website www.usp.org/aboutUSP/media/pressReleases
( Responded to media inquiries and coordinated interview logistics with senior management 

( Drafted executive personnel announcements, bios and award submissions
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DISCOVERY COMMUNICATIONS    Silver Spring, MD






 2003 – 2004
Contract Worker – Freelance Employee / One Year Contract                                                                                                                  

Key support staff person for Program Publicity Department (Discovery Health) and Talent Relations Division.
( Coordinated program publicity for award-winning Baby Week and Medical Honors Award Show programming 

( Pitched media and secured positive press generation for Discovery Channel events and new programming efforts
( Provided event logistics (gift bags, event programs, etc.) for Discovery Health Channel activities  

( Handled all department communications data (talent request databases, media clip reports, electronic press coverage)

( Contributed to department’s creative process by reporting talent, marketing and advertising trends
MOMENTUM MARKETING  Washington, DC







2001-2003
Marketing Manager
Conceived, designed and coordinated creative relationship marketing and event activities for award-winning agency.
( Key liaison for developing and managing local and national accounts (Amstel Light, KoBrand Corporation, etc.)
( Conducted research and assisted in proposal writing for new business efforts maximizing sales opportunities (Avon, etc.)
( Managed on-site promotional field staff while conducting hands-on merchandising, display and branding training

( Effectively tracked progress of each promotion with weekly reporting system to reconcile program budget
BLACK ENTERTAINMENT TELEVISION (BET) NETWORK Washington, DC



1997-2001

Affiliate Marketing Coordinator, Corporate Headquarters                                                                           

Provided public affairs, communications, marketing and event planning support for DC, LA, Chicago and international offices.

( Implemented image building strategies in conjunction with network goals and products to grow the BET brand

( Crafted an array of key messages for advertising use (trade/consumer/product launches/branding efforts) 

( Coordinated local and national promotions with community leaders (Super Bowl, Black History Month, College Day, etc) 

( Fulfilled the Programming Department’s marketing requests (merchandise, talent, etc.) as they related to network promotions 
( Worked closely with network executives to determine new sponsorship and strategic partnership opportunities for the BET brand 
( Administered department’s promotional merchandise and managed ordering and request processes

( Acted as the key liaison (internal and external) with an array of clients, agencies and vendors


ADDITIONAL RELEVANT EXPERIENCE

MATTEL, Inc. (Collectors Advisory Panel)
Successfully pitched the concept of the first sorority collector Barbie® which resulted in a sell-out success

WHTM-ABC Affiliate (Production Assistant)

Associated Press (AP), Gannett News (Intern)
National Association of Black Journalists (NABJ) Scholar (Intern)


TECHNICAL SKILLS


CONTENT MANAGEMENT SYSTEM (CMS), VOCUS, WORD PRESS, MICROSOFT SUITE, HOOTSUITE
EDUCATION

                Bachelor of Science / Communications –   Lincoln University, Lincoln University, PA
 
Dual University Program / Concentration: Radio, Television & Film – Temple University, Philadelphia, PA

